BagBouyk

For Immediate Release

Bag Boy® Supports 23" U.S. Women’s Mid-Amateur

Championship with Push Cart Donation
Fleet of Trendy Push Carts to be Utilized by Caddies in Competition

RICHMOND, Va. (September 29, 2009) — Thanks to a trendy, lightweight fleet of push carts
that are easy to fold and maneuver, golfers across the U.S. are gravitating to push carts, as a cool,
fun and healthy way to navigate the course. Now, caddies in competition can experience the
latest phenomenon and reap the immeasurable health benefits of using a push cart around the
course.

The Bag Boy Company, the No. 1 name in golf cart innovation, today announced a donation of
50 Automatic push carts to Golden Hills Golf and Turf Club, whereby caddies at the 23" U.S.
Women’s Mid-Amateur will have access to the Company’s trendy fleet of push carts during
competition. Recently recognized as a Gold recipient in the 2009 Golf Digest “Hot List” for push
carts, the Automatic push carts will enable caddies to push golf clubs around the course as an
alternative to carrying a bag.

The 23™ U.S. Women’s Mid-Amateur Championship will be held October 3 — October 8 at
Golden Hills Golf and Turf Club in Ocala, Florida.

“Allowing caddies to push their golfers’ clubs around the course will conserve energy and enable
the caddies to focus more attention on their course management responsibilities,” said Craig
Ramsbottom, President, The Bag Boy Company. “It’s refreshing to see more organizations adopt
the usage of push carts for golfers and caddies.”

Bernadette Castro, owner of Golden Hills and Co-Chair of the Championship, said, “The push
cart donation is amazing - it allowed us to recruit so many more caddies. Our course has such
beautiful hills, and these push carts give the caddies the option to push the players’ bags instead
of carrying them. What an asset to our Championship!”

Today, the walking golf cart market has transformed from a two-wheel pull cart to a three-wheel
push cart and the new, ergonomically correct, user-friendly three-wheel designs can be found at
all types of facilities including private, resort and high-end daily fee courses nationwide.
Moreover, after extensive research revealed the immeasurable health benefits associated with
pushing one’s clubs around a golf course, The American Junior Golf Association (AJGA) allows
push cart usage during all competitions.

About Bag Boy
Founded in 1946, Bag Boy has become one of the most respected brands in golf by building a

reputation for unmatched quality, unbelievable durability and unsurpassed innovation and design.
Bag Boy designs, manufactures and distributes a full line of innovative golf bags, push carts,
travel covers and accessories designed for a golfer’s on-course convenience and comfort.

For more information about Bag Boy and Bag Boy products, visit www.bagboy.com.
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About Dynamic Brands

Founded in 2004, Dynamic Brands is the parent company for a portfolio of premium brand name companies
that are all committed to the development of innovative, quality products and outstanding customer service in
the golf and juvenile industries. Golf products offered through the company’s Bag Boy®, Slotline®, AMF*
Golf. Burton®, Datrek”, Devant®, Sir Christopher Hatton™ and Miller Golf® brands include walking carts, golf
bags, travel bags, golf clubs, high MOI putters, custom image dyed and embroidered golf towels, bag tags and
other golf accessories. Baby Jogger' is the original inventor and manufacturer of 3-wheel joggers and all-
terrain strollers while Advance M()blilit)/’l\' manufactures all-terrain push chairs for children and adults with
physical disabilities. Protect-A-Bub” produces pediatric recommended sunshades and all-weather comfort
Juvenile products. Dynamic Brands’ products are marketed in more than 50 countries worldwide. For more
information about Dynamic Brands, visit www.dynamicbrands.com.

HHE#H
Media contact:

Michelle McLees

Public Relations Specialist
p. 804.433.2284
mmclees@bagboy.com

Tiffany Kessler
Mastro Communications, Inc.
p. 732.469.5700

tiffany@mastrocomm.com



